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It’s not often that you see the front page of a major 
metropolitan newspaper with a feature article about 
signs. That was the case this month with a story 
about the changes taking place to make Bay Area 
Rapid Transit (BART) signs more user friendly.
Creating effective signage is a large part of 

what we do. It's gratifying to see the importance 

of good signage recognized. John King, the

Chronicle's Urban Design Critic, explains that

BART's signs date to the early 70s and were

designed to be “tastefully understated.” We

interpret this to mean that the old signs are

largely illegible. King further observes, “This is

fine if you know where you are going.” Not

exactly what you want in public transit system

used by millions of first time visitors.

The BART signage initiative was key to the the

Metropolitan Transportation Commission (MTC),

decision to explore how better signage could 

apply to all of the region’s transit districts. MTC is 

the agency that governs the allocation of transit 

funds throughout the nine county Bay Area. 

Kyle Reath of GNU was a participant on the team 

(including multiple agencies and consultants) that 

developed the  guidelines and standards that 

resulted from BART’s pioneering efforts.   

Read more about this on GNU’s BLOG:
http://gnugroup.com/blog/

To read John King's San Francisco Chronicle article
http://www.sfgate.com/cgi-bin/
article.cgi?f=/c/a/2011/03/22/MN081IENHF.DTL
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